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France, Spain, Benelux, Italy, 
Brazil

KEY NUMBERS N&S







•
We create value in the 
heart of our regions by 
contributing to job 
creation and supporting 
local industries.
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Nutrition is in our DNA. As a long-standing 
player in the health food sector for over 90 
years, nutrition is at the heart of our actions, 
our values, and in the products and services 
carried by our brands. 

In 2021, we continue to revise our recipes of 
our major brands to improve our Nutriscore
(80% of our portofio except the Isostar brand is 
A or B or C scored).

Our ambition in 2025 is that all our products 
are graded no higher than "Nutri-score C", 
while preserving our recipe’s premium taste 
and helping the consumer for “a better eating”.

Vegetal burger

1 - NUTRITION



2 - VIRTUOUS AGRICULTURAL PRACTICES AND AGROECOLOGY

At N&S, we are highly dependent on agricultural 
ingredients for our products and are convinced 
that a living, well-nourished soil yields healthy 
crops, and agroecological practices are among 
the most efficient.
In March 2019, we launch with 25 CRC® wheat 
flour farmers the "Objective Terre" program to 
support them in their transition to Soil 
Conservation Agriculture (SCA). 
In 2021, we are proud to say that 44% of our 
wheat farmers were engaged into SCA. We also 
worked on a new sustainable partnership for 
organic Quinoa and grown in France for our 
vegetal meals. 
At the present time, we have today 10 French 
sustainable agricultural supply chains involving 
some 650 farmers in France.



The third main pillar of our Sustainable 
Development Strategy is our most important 
asset, namely our 1,750 employees. We aim to 
fulfil of our social role and embody our values 
within an environment that fosters innovation 
and mutual well-being for our teams. During the 
2020 / 2021 Covid crisis, we were very attentive 
to the moral of our collaborators facilitating 
organization, pushing advices & trainings, 
putting in place a “social barometer” for our 
teams… End of the year, we organize a big 
campaign on disability at a European level 
mobilizing our different sites in France, Benelux 
and Italy to better sensibilize our collaborators 
and progress on inclusion. 

3 - OUR COLLABORATORS
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Net values ! 
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Stake 7



Tour de France of Impact France Movement
The network of entrepreneurs and CEOs who put ecological and social 
impact at the heart of their business
Montpellier stage, December 14, 2021
#UED2021
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Forum "Water and agriculture” organized 
on Thursday, November 18, 2021 by the 
« Agence de l’Eau Adour Garonne” with the 
support of “Occitanie” and “Nouvelle-
Aquitaine” Regions.

Presentation by Sylvie Martinel of Supply 
chains commitments within the round table 
“Supply chains and Consumers, actors of 
the agricultural transition“. Participation of 
Anne Moulis in the workshop dedicated to 
securing agricultural income and structuring 
supply chains.
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Afin de gagner la confiance de nos 
actionnaires et de nos consommateurs, 
nous exerçons nos activités de manière 
éthique et avec intégrité. Nous réhaussons 
nos exigences en termes de conformité 
avec les obligations éthiques et 
réglementaires ainsi que notre devoir 
d’être citoyen et responsable.

Tatsuo Higuchi
CEO Otsuka Holding Co., Ltd
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Why an Ethics Charter ?
This Charter, which includes a set of key guiding principles, presents the 
standards of conduct applicable by Nutrition & Santé Group employees. 

Fair competition 
We are committed to conducting a transparent competition policy.
We follow "anti-trust" laws that encourage fair and equitable competition. 
We also respect the laws of fair competition towards consumers. 

Integrity
Integrity means acting honestly and transparently. Our values are based on 
integrity in all areas of our activities. 

Corruption
We never give or accept, whether directly or indirectly, a payment, an
object/asset of value/a benefit in kind (gifts, meals, shows, etc.) with a view
to improperly influencing an act or decision in order to obtain or retain
business, or to obtain any other improper advantage (financial/commercial).



www.nutritionetsante.com
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http://www.nutritionetsante.com/

